5 — Decision Methodology

Additional Notes

. Is it necessary? — because of viable safer product; what
are societal costs of priority product; what is viable?
defined in draft regulations

. Weighting criteria/importance — a safer alternative;
weighting, screening, selection

. Weighting is controversial; how is this decided and who
does it? Should be transparent. If possible, reduce
alternatives as much as possible.

. Aquatic toxicity concentration a higher number is better
so want MAX — more needed to be toxic

. Screening does not allow for tradeoffs

. For example, 12 Rules of Green Chemistry — narrative;
doesn’t tell you how to do it; missing methodology; get
ad hoc decision making; no predictability

. 2 MCDAs — elementary approach allows for no tradeoffs
— elimination by aspects; iterative process of elimination;
establish threshold for each criteria;

. Outranking approach — more difficult approach; does
accommodate tradeoffs; optimization approach — for
each criteria, change the scaling to a normalized scale ;
GoodGuide (propriety software

. Hybrid-MCDA — use screening at the beginning to
eliminate nonviable and then use Life Cycle
elements/exposure that are weighted

10.Hybrid-Robust -- not as transparent
11.Raw material by formulation; risk is evaluated; if show

work, will that be taken into consideration? What is the
decision making done by the firm itself? Have own
internal tools that do scoring — look at different aspects
of the product in its processing;

12.Credit the analysis instead of reinventing the wheel;

there are good processes in place already and safe for
our consumers; how are these taken into consideration?
Want to drive better data and fill data gaps; battle of
alternative analyses? Make good decision on good data.




13.Each step builds on the prior; protect trade secrets and
CBI. Data gathering is a concern as a competitive
advantage. Weighting is not the same — what happens
to regulatory response? Where is the consistency and
clarity? Look for consistency

14.Weighting determined by brand name; can’t be too
simplistic; if ingredient is patented, then can’t use the
ingredient; What factors matter? What is the economic
viability? Can’t innovate that fast. New molecule needs
to be commercialized and can’t do in the timeframe.
Innovation in the public good.

15.




