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Our presence
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PE Subsidiaries

Five Winds InternationalSoftware Sales Partner

Presence of PE or partners



Our mission

We help our clients to
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Understand the Impact 
of Sustainability on their 
Business

Improve Product and 
Corporate Sustainability 
Performance

Succeed in the Market 
Place with a more 
sustainable Business 
Model

…with a unique set of Services, Solutions, Content & Expertise!
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Corporate Sustainability

PE INTERNATIONAL’s SoFi software helps us track our 
global manufacturing environmental performance data so we 
know how we’re doing, and SoFi's capabilities and flexibility 
have positioned us well to address our carbon footprinting
needs.” 
Steve Yucknut, Vice President for Sustainability, Kraft Foods

Consulting

PE is the clear market leader in the field of LCA, EPDs and 
Product Carbon Footprints worldwide. The client base 
consisting mainly of leading multinationals and world 
sector organizations will allow for expansion of the market 
through their suppliers or membership companies.

Product Sustainability

With more than 3,000 licenses sold worldwide, GaBi 
software and databases are the leading solution for 
product sustainability.

Customers and Partnerships

Partnerships, Memberships and Accreditations
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LCA Scopes

Project scope based on needs
Literature review
Hotspot analysis/screening LCA
Full LCA
Critically reviewed LCA (for public use)
Comparative LCA (for public claims)

Audience
Internal vs External
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Steering on investment of resources, biggest bang for environmental buck



LCA Applications 
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Application Audience Scope

Corporate Strategy/     
Internal Communication

Product Design/  
Modification

Public Information/             
External Communication

External Policy-making/ 
Governmental



LCA Effort

With the right tools:
Life cycle screens can take a few hours
Quick studies can be completed in days or weeks

Large studies can take many months (or years) 
Depending on collection of new data
Review process

Study commissioner
Individual company
Industry group or association

LCA practitioner
In-house
External

TransportationUse

Material 
Extraction

ProcessingDisposal
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GaBi software family 
Software for product sustainability

GaBi 4

GaBi web questionnaire

GaBi databases

GaBi eXchange

GaBi i-report solutions GaBi publisher

GaBi reader

PE databases

Third party and public 
databases

GaBi DfX
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Improvement Strategies

“Green”
Products

New Concept 
Development

Physical 
Optimization

Optimize
Material Use

Optimize
Production

Optimize
Distribution

Reduce
Impact 
During
Product

Use

Optimize
End-of-Life
Systems

Adapted from: “DFE Guide” National Research 
Council of Canada 2000
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Marketing and Label examples

Timberland’s EcoLabel uses LCA numbers

Levi Strauss and Co.’s LCA and Care Tag

A Brazilian based 
beauty care company   
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Client Example 
Levi Strauss & Co.
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Client Example 
Levi Strauss & Co.
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Client Example 
Interface

16



17

LCA communication example
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GaBi i-report
The challenge

Problem:
Lack of budget or resources to conduct LCA on every product

Solution:
An interactive report that provides decision-makers with a tool to evaluate environmental 
performance of new product alternatives. Cost effective for conducting multiple LCAs by 
businesses or industry group. Customized to a product or product category.
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Primary Energy Demand (New Product)

Material 1

Material 2

Material 3

Material 4
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GaBi i-report
Example screenshot

Report Area
Model results are 
re-calculated and 
displayed here

Parameter Entry Area
Access the 
parameter values 
that were defined 
in your GaBi 4 
model
Make changes to 
these values
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 GaBi i-report for efficient and reliable 
internal and external communication of 
LCA results based on GaBi 4

 Tool answering “what if” scenarios for 
product designers and decision-makers 

 No need for LCA experience

 User modifies parameters via drop down 
menus or direct entry and can see the 
environmental impacts immediately

GaBi i-report

Desktop

Web based
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LCAs are feasible and there are tools to help!

Take Home



Thank you
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